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White Mark Ltd Revamps Middlesex University’s Studio A

The acclaimed studio design company has transformed a facility with numerous acoustic issues into a high quality working space for Degree students.
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Suffolk, UK. March 5th 2020: The imminent launch of a new BA Degree course in Music Production has inspired Middlesex University London to revamp one of its music recording studios so that it can offer students the very best facilities for their course.

The University, which is based in Hendon, already has two stereo production suites that are DANTE linked to a recording booth, a 5.1 Avid mixing suite and a 24 track recording studio (Studio B), which has its own live room. The University’s existing Studio A, however, had many sound spill issues that needed resolving and it was decided that the best approach was to build a new acoustic space from the ground up.

David Clements, Technical Tutor for Sound and module leader for Recording & Production, is responsible for development and upgrades in the University’s sound spaces, as well as teaching in them. He enlisted the help of studio design consultancy White Mark Ltd to transform Studio A into an acoustically accurate control room, live room and booth. The facility can now handle stereo and surround sound projects, thanks to the inclusion of a monitoring system that gives students the opportunity to mix in 5.1 and 7.1 formats.

“Prior to this upgrade, Studio A was effectively a converted classroom that looked and sounded like one,” David Clements says. “Having a custom built, properly diffused and acoustically considered environment now means we’re getting a lot more out of the equipment we already had, which was actually very good, but let down by the space it was housed in.”

Studio A is equipped with new furniture and Dynaudio stereo and Adam 7.1 monitoring. The desk, mics and hardware from the old Studio A have been relocated into the space along with a Steinway C 6ft piano and various guitar amps for the live areas. 
 
“We spent a lot of time getting the planning right, and even before that presenting the concept to the university executive and getting the project approved,” Clements explains. “Once we actually had workers on site it took approximately 16 weeks to complete the studio.”
 
White Mark Ltd was chosen for the project on the basis of its previous track record. “I liked the rooms they’d done at Modern World studio in Tetbury, and once we discussed the project with David Bell [White Mark’s Managing Director] and his team, they drew up a design that we really liked,” Clients says. “We were looking at a few configurations of the space and White Mark’s plan to make the live areas one large room divided by a folding door into two booths just seemed to make the best use of the space.”

  
Air conditioning for the new studio proved the biggest challenge as the University has initially hoped its existing system could be utilised. However, that wasn’t possible so a lot of new mechanical and electrical equipment had to be fitted into small spaces in the roof and walls, which complicated the original design

“White Mark worked with people from the university estates to overcome that, but for a few weeks it did feel as though we were having almost daily meetings about air conditioning,” laughs Clements.
Middlesex University’s new degree course in Music Production will get underway in September 2020. For now, students on the BA Popular Music, BA Music and BA Jazz courses are making the most of the new facilities. 

"The rooms sound great - the live room has a really nice, small ambience considering the size of the space and doesn’t have that unpleasant ‘roomyness’ on the mics that some smaller rooms can have,” Clements adds. “It’s very diffused, controlled, but not over-controlled. The finish is great, too, with no 90° angles, sloping windows or ceiling cut outs - and the diffusers all sit flush with the walls rather than jutting into the room.”
 
The investment in Studio A marks Middlesex University’s commitment to music production as a core part of its delivery. It is also a very practical institution, Clients adds, and one that values hands-on learning.
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About White Mark:
Established in 1997 by David Bell, John Dunnill, Derek Buckingham and Alan Cundell, White Mark Ltd specialises in production facilities for music recording and the film and television industries. Over the last 21 years it has designed and supervised the construction of over 600 production suites worldwide. The company’s impressive client list encompasses some of the world’s most famous music recording facilities including Peter Gabriel’s Real World Studios in the UK, Germano Studios in New York, Hit Factory/Criteria Recording Studios in Miami, Strongroom in London and private studios for producers and musicians such as William Orbit and Damon Albarn. Most recently, The Sanctuary complex at the Albany Resort in Nassau, the Bahamas has been opened to wide acclaim. In the area of audio post production, White Mark has completed over 180 audio studios and many broadcast and video editing facilities for more than 50 companies in Soho alone. The list of clients includes Grand Central, Hackenbacker, Envy, De Lane Lea, Scramble, Lipsync, Molinare, DeLuxe, 750mph, NBC/Universal, Wave, Unit, Soho Square and Boom. Advertising agency clients include worldwide facilities for Hogarth International and AMV/BBDO on four continents.
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